Course Title
The Magic in the Message: Using Data, Narrative and Perspective in Advocacy

Abstract
Successful advocacy requires more than good intentions—it depends on sharing the right message with the right audience in a meaningful way. The Magic in the Message explores how music therapists can use research evidence, personal stories, and thoughtful communication strategies to demonstrate the value of music therapy at the federal, state, and local levels. Through practical examples, attendees will learn how to match research findings, client experiences, and effective responses to common questions or objections with the needs and priorities of different audiences. Participants will also examine how message framing influences understanding, trust, and action.


Objectives
1) Participants will list 3 individuals/entities as potential music therapy advocacy audiences
within their professional work. (BCD: 5B-9)
2) Participants will identify examples of supportive research outcomes, clinical stories, and
opposition responses that can be utilized with various advocacy audiences. (BCD: 5A-4, 5B-
57)
3) Participants will generate a plan for implementing a music therapy advocacy encounter at the
federal, state, or local level. (BCD: 5B-4, 5B-67)

Are objectives based on 2025 Board Certifications Domains? Yes

Prerequisites:
None

Qualifications and Credentials of Presenters
Dr. Dena Register, PhD,  MT-BC, CBMT Regulatory Affairs Advisor
Dr. Kimberly Sena Moore, PhD, MT-BC, CBMT Regulatory Affairs Associate
Amanda Henley, MM, MT-BC, AMTA Government Relations Associate
Judy Simpson, MT-BC, AMTA Managing Director of Government Relations and Advocacy

Schedule
60 minutes: Tailor Advocacy Skills to Audience
Utilize Music Therapy Process for Advocacy
The Importance of a Story
Advocacy Preparation
15-minute BREAK
45 minutes: Message Examples
Legislators
Reimbursement Decision Makers
Employers
Community Partners/Consumers/Families
15-minute BREAK
30 minutes: Strategies for Responding to Advocacy Challenges
Therapist Skills
PA Example
FL Example
Employer Examples
Feel Empowered
15-minutes: Q&amp;A and Closing

# of CMTE’s 3

Can correct number of CMTE’s be calculated from Schedule: Yes

Cost
Part of symposium tuition through 2/28/2027, $60 member, $105 non-member thereafter if continued.

Cancellation and Refund Policy
https://docs.google.com/document/d/1GNEcivFp00Gh08kilDBIARjvKQmp4I9eHpi0K-T2qIU/edit?usp=sharing

Statement of Relationships
This AMTA E-course is approved by the Certification Board for Music Therapists (CBMT) for the specified number of Continuing Music Therapy Education credits (CMTE). The American Music Therapy Association (#P-051) maintains responsibility for program quality and adherence to CBMT policies and criteria.
